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Abstract 
Recently in the European political scene right-wing and left-wing populist parties have emerged in different 
countries: left-wing populism in Greece with SYRIZA (acronym for the Coalition of the Radical Left), and Spain with 
Podemos (‘We can’), right-wing populism in France with the National Front (FN); in Germany with Alternative for 
Germany; in the Netherlands with the Party for Freedom (PVV); in Italy with the Five Star Movement (M5S) and 
Lega Nord; in Austria with the Freedom Party of Austria (FPÖ); in the United Kingdom with the UK Independence 
party (UKIP), among others. Most of these parties, regardless of their position on the political spectrum, reject the 
populist label. In this paper, we conduct an analysis of the linguistic treatment of populism in European media and 
its implications. We are aware that populism can be viewed from different angles, for example, as an ideology 
(Abts/Rummens 2007: 421), as a “political style” (Moffit 2016: 27), as political tactics (Weyland 2003: 1112), as a 
type of discourse (Hawkins 2009: 1047), or as the sum of all those (Caiani/Graziano 2016: 20). The present study 
approaches populism from an interdisciplinary stance through the linguistic study of a selection of texts extracted 
from the European media. 
Four political movements were selected for analysis, one of them is currently in power after winning two 
consecutive elections, i.e. the Greek SYRIZA, and the other three parties have MPs in the parliaments of their 
respective countries. These are: FN in France, PVV in Netherlands and Podemos in Spain. We initially assumed that 
the media would change their wording according to their political affinity and inclination. Results show, 
nonetheless, that the variations observed seem to be more influenced by the media typology than by political 
considerations. 
 

Keywords 
media studies, critical discourse analysis, news analysis, populism in Europe 

mailto:victorellis1992@gmail.com
mailto:ana.roldan.riejos@upm.es

